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Athletes rated the Milano Cortina 2026 
experience as memorable

9 in 10
one of the most 

memorable experiences 

Source: Publicis Sport & Entertainment; Milano Cortina 2026 Athletes & Entourage Research; February 2026

Agree that 

“Participating in the Olympic 
Winter Games was one of the 
most memorable experiences 

of my sporting career”
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Participation in the Olympic Winter Games Milano 
Cortina 2026 was important for athletes

Top 3 motivations

Rated ”Important” Rated ”Important” Rated ”Important”

To compete at the biggest 
multi-sports event on earth

To represent my country To become an Olympian

Beijing 2022: 91% Beijing 2022: 90% Beijing 2022: 80%

Athletes

A
th

le
te

s
Fa

n
s

Sp
ec

ta
to

rs

Source: Publicis Sport & Entertainment; Milano Cortina 2026 Athletes & Entourage Research; February 2026
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Milano Cortina 2026 drew over 5.4M spectators 
and visitors, alongside strong ratings

5.4 85% 92%
Spectators
& Visitors*
Including:
3.5M – Torch Relay
1.3M – Tickets Sold
600K – Fan Villages

Of ALL 
Ticketholders
Rated their overall experience 
as good or excellent

Of Italian 
Ticketholders
Rated their overall experience 
as good or excellent

M+
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Source: COJO & IOC ; *Excluding Paralympics          
Source: Publicis Sport & Entertainment; Milano Cortina 2026 Spectator Research; February 2026; Results refer to sporting events
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50%
67% 65% 54% 67% 73%

Milano Cortina 2026 was widely regarded as 
a success, both internationally and in Italy

… deem Milano Cortina 2026 
to have been 

A SUCCESS 
(7+ out of 10)

84%

… believe the IOC was 

RIGHT TO SELECT 
Milano Cortina as 

2026 host

68%

… expect the 2026 Olympic 
Winter Games to leave 

a POSITIVE LEGACY 
for Milano Cortina / Italy

74%
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58% 73% 79%

Source: Publicis Sport & Entertainment; Milano Cortina 2026 Post -Games Research ; 15 territories; February 2026
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THE OLYMPIC GAMES are PERCEIVED AS EVEN MORE 
IMPORTANT IN A DIVIDED WORLD

believe that 
“the Olympic Games are even more 

important in a divided world”

Agree Disagree

80%

The IOC was successful …

Agree Neutral Disagree Agree Neutral Disagree

… in 
“bringing the world together 

in peaceful competition”

… in 
“building a better world 

through sport”
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4 in 5

Source: Publicis Sport & Entertainment; Milano Cortina 2026 Post -Games Research ; 15 territories; February 2026

80% 79% 77%
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~2.6B
Billion people Followed 
the Olympic Winter Games 
Milano Cortina 2026

8Source: Publicis Sport & Entertainment; Milano Cortina 2026 Global Broadcast & Audience Re search  
& Milano Cortina 2026 Post -Games Research ; 15 territories; February 2026
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Audiences are increasingly moving towards digital, 
while linear TV remains dominant for consumption

60%
Tv & Digital

17%
Digital only

Media Rights-Holders viewers by platform

23%
TV only

media rights-holders Consumption by platform
hours viewed

Linear TV Digital

90%

25%
TV only

64%
Tv & Digital

11%
Digital only
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Source: Publicis Sport & Entertainment; Milano Cortina 2026 Global Broadcast & Audience Research; February 2026
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84% 

enjoyed it

53% 

WANT TO WATCH 
MORE Olympic 

Games coverage 
in the future

TV Hours 
Watched 

Per Viewer

Source: Publicis Sport & Entertainment; Milano Cortina 2026 Global Broadcast & Audience Research; February 2026
Source: Publicis Sport & Entertainment; Milano Cortina 2026 Post -Games Research ; 15 territories; February 2026

Of those who watched Milano Cortina 2026 ...

VIEWERS OF MILANO CORTINA enjoyed it, 
watched more than ever… and want more
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6.1 hours

5.6 hours

6.9 hoursBeijing 2022: 74 %

Paris 2024: 84 %

Beijing 2022: 46 %  

Paris 2024: 51%



11

digital channels drove 
exceptional engagement

4x 4.2x 110B+
Higherinternet
searchindex
Vs Beijing 2022

More
engagements
On international social media 
platforms vs Beijing 2022

Total 
engagements
On social media platforms  
(Estimation)  

▪ On IOC channels: 12.7B engagements | +10.4M new followers 

▪ On Athletes, IFs, NOCs, MRHs channels: 20B+ engagements | +91M new followers 

▪ On General Public & Other channels: 80B+ engagements
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Source: Google Trends ; -7 days to Opening Ceremony
Source : Storyclash , Meltwater, Fanpage  Karma, Miaozhen ; Engagements: 06 September 2025 to 28 February 2026 ; Followers: 30 January to 28 February 2026 
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The IOC’s digital performance significantly 
INCREASED during the Milano Cortina 2026 period

68M

133M

3.2B

12.7B

+11.7M

+10.4M

Olympics Web &
 App Reach

Net new Social Media 
followers

Social Media
engagements

Athletes

A
th

le
te

s
Fa

n
s

Sp
ec

ta
to

rs

Source: Olympics BDT, Sprinklr, Kawo , Social Platforms   /   Beijing 2022  : 06 September 2021 to 28 February 2022    /   Milano Cortina 2026: 06 September 2025 to 28 February 2026
Web & App Reach : Cumulative Monthly Users
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Total Followers 

Across Olympics 
Handles
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OLYMPIC WINTER SPORTS SAW PEAK INTERNET 
SEARCHES DURING MILANO CORTINA 2026
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Figure Skating
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Source : Google Trends; Worldwide; Sports Search; Jan 2018 to Apr 2026

Selected examples of sports
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